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SOLUTIONS 

RESULTS 

Several menu changes were made. For example, in 2011 the SRAC offered six types of sodas, one 
water option, eight frozen drink options and a myriad of other beverages. In 2012 the trend shifted to 
one regular and one diet soda, different sizes of water bottles, two frozen drinks and an addition of iced 
and green tea. .  

In comparison to our 2011 menu, our 2012 Much Code menu increased the number of green options 
from eight to sixteen, the number of yellow items remained consistent at 15, and the number of red 
options dropped from 28 to 20.  We are striving to continue the shift from red to green with our upcoming 
menu. 

FUTURE DIRECTIONS 
 
The SRAC plans to offer a greater number of healthy items in 2013 while further decreasing the number of unhealthy 
options.  We also look to increase options for our customers with special needs diets by offering more items that are free 
of gluten, eggs, milk, peanuts and other allergens.  We are always seeking more creative ways to offer a better variety for 
the entire population. 
 
The SRAC continues to keep nutrition a focus, not only in our facility, but also in the community by working with Connect 
Spearfish to educate, support and collaborate on healthy concessions at all youth activities. 

For more information about the Spearfish Rec & 
Aquatics Center project you can contact: 
 

 Kelly Elletson 
Recreation Administrative Coordinator 
Spearfish Rec & Aquatics Center 
625 Fifth Street 
Spearfish, SD 57783 

             Kelly.Elletson@cityofspearfish.com 
             605-722-1430 
 

 William Domagall 
       SRAC & Connect Spearfish 
       Spearfish Rec & Aquatics Center 
       625 Fifth Street 
       Spearfish, SD 57783 
       Will.Domagall@cityofspearfish.com 
       605-722-1430 

 

 
 
For more information 
regarding the Healthy 
South Dakota 
Concessions Model 
policy visit: 
 
www.healthysd.gov 


